
Segmento hotelaria internacional – 1º Trimestre 

HOTEL ROOM NIGHTS VAR (%) VENDAS VAR (%)

2021 2022 2021 2022

IHG 4.034 8.857 119,6% 1.777.534 6.009.288 238,1%

ACCOR 695 7.673 1004,0% 297.011 4.561.556 1435,8%

GRAND HYATT 423 3.515 731,0% 346.284 3.467.465 901,3%

HILTON 525 3.491 565,0% 388.352 3.179.668 718,8%

NOBILE 811 1.166 43,8% 356.041 690.476 93,9%

BEST WESTERN 0 526 0,0% 0 399.154 0,0%

MELIÁ 9 356 3855,6% 3.307 322.502 9653,4%

MARRIOTT 69 108 56,5% 56.834 183.110 222,2%

DEMAIS 12.040 59.062 390,5% 8.602.722 52.144.491 506,1%

TOTAL 18.606 84.754 355,5% 11.828.085 70.957.710 499,9%
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